


This document can contain forward looking statements related to Grupo Nutresa 
S.A. and its subordinated companies, under assumptions and estimations made 
by company management. For better illustration and decision making purposes 

Grupo Nutresa’s figures are consolidated; for this reason they can differ from the 
ones presented to official entities. Grupo Nutresa S.A. does not assume any 
obligation to update or correct the information contained in this document.

“The Issuers Recognition – IR granted by the Colombian Stock Exchange is not a certification 
about the quality of the securities listed at the BVC nor the solvency of the issuer”
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*ICB= Instant Cold Beverages |    Source: Nielsen LTM Dec. 2022. 2021 is re-expressed for better interpretation purposes.

(A) #2 Ferrero 7,6%
(B) #2 Casa Lúker 18,7%
(C) #1 Nestlé 53,9%
(D) #2 Frito Lay 19,2%

#2 Private Labels 24,6%#2 Mondelez 11,5%
#3 Nestlé  8,3%

(A) #2 Águila Roja 13,4%
(B) #2 Nestlé 35,0 %

#2 La Muñeca 17,5%(A) #2 Carozzi
(B) #1 Carozzi
(C) #1 Nestlé
(D) #1 Frito Lay
(E) #1 Mondelez
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* 994 out of 1.103 towns served
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COMPETITIVENESSDEVELOPMENT 
OF 

GEOGRAPHIES

DIGITAL
TRANSFORMATION

CATEGORIES, 
BRANDS, 

NETWORKS 
AND 

EXPERIENCES

ENVIRONMENT 
AND CIRCULAR 

SOLUTIONS

INCREASING 
VALUE

GENERATION

RESPONSIBLE 
SOURCING

EFFECTIVE 
RESEARCH 

AND 
INNOVATION

TALENT 
DEVELOPMENT

100% 
of procurement
sourced in a productive 
and sustainable manner, 
while PRESERVING biodiversity

Reducing 
by 40% 

the scope 1 
and 2

emissions per 
ton

produced.

50% 
of innovation 

in health 
and nutrition  

Greater ROIC
than the cost of 

the capital

20% of the 
revenues driven 

by innovation

Full
execution of the 

geography 
development plan

100%
Revenue 
increase

50% from 
leading brands

LTIFR<1
among employees 

and contractor 
personnel

20% of the 
revenues 

through digital 
channels

for consumers 
and clients

1.000
projects in 

communities 
that develop 
capabilities

80% 
organizational climate 

and commitment

100%
of packaging

materials: 
recyclable, 
reusable or 

compostable
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30,4 % 11,6% 16,1%



https://gruponutresa.com/en/inversionistas/grupo-nutresa-valuation-kit-gnvk/
https://gruponutresa.com/en/investors/grupo-nutresa-valuation-kit-gnvk/

