


HEALTHY SNACKS ARE TRENDING!

Healthy snacks
Market size, USD Billion

152.55
150
100
85.56
50
0
2022 2030

Healthy snacks market,
by distribution channel, 2030 (%)

12%

70%

@ Supermarkets & Hypermarkets @ Convenience stores @ Online @ Others

Source: Insider finance, iFIC Report, Grand View Research



PROBLEM: NO CFFER OF
CUSTOMIZABLE HEALTHY SNACKS

Customers can not buy a snack that
matches their preferences

Multiple locations count for zero or
very few healthy options

Most of the options have been in
stock long time and lost its
freshness




CUSTOMERS SOLUTION:
NCT THE BEST SCLUTION

Customers buy and prepared its
own healthy snack and carry it all
day in their bags

Associated problem:s:
Time is money

e Time wasted going to the retail store or
supermarket to buy nuts, seals or fruits

e Time wasted organizing the snack
each morning

 Time wasted looking for a healthy
option if forgot their own
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KEY BENEFITS

Customizable snack

Our customers can choose the precise
amount of each nut, seal or dehydrated fruit
to create a unique product

Fresh product

Given the high product rotation,
it maintains its freshness

Multiple payment methods

Options that fits our customers needs



POTENTIAL MARKETS

e Universities

e Gyms

Offices
Co-workings
Waiting rooms
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CONQUERING THE MARKET

$ 159.5 B oo

Healthy snacks market size for 2030

$106.75B

Healthy snacks supermarkets distribution
channel market size for 2030

$ 5,83 B oeereererrmreseesen e,

Market target for 2030

Source: Insider finance, iFIC Report, Grand View Research



OUR BUSINESS MODEL

As owners

We recharge the product form
our suppliers network and
recollect the money of our

dispensers. We pay a fixed fee

for the rent of the space where
we locate the dispenser.

As a service

We rent you our dispenser with
a fixed fee and we will delivered
the products that you choose
from our suppliers network. At
the end of month you will pay
us a small percentage fee for the
total amount of sales.

@ In both models,we received a publicity fee for the advertising in the dispensers



A WIN - WIN NETWORK
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+10 dispensers
in operation




THE REASCN OQUR CLIENTS
PREFER NUTSTORE

With Nutstore Without Nutstore
Time spent : .
making/buying a HS 5 min / day 20 min / day
Total time spent per 9 5 hours 10 hours
month |
Total cost per menth
(30 usd/hour) 75 USD 300 USD

()" Each month our customers save 225 USD in time cost using Nutstore



A LOOK IN TO THE FUTURE

An IoT complete platform
where:

e Customers could
schedule a picking using
their cellphones.
Subscribe monthly or
weekly for plans to get
offers and benetfits.

o Sellers could track its
profit in real time.
Assure its dispensers are
working correctly or call
for a maintenance




OUR WINNING TEAM
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David Granados
CEO
+8 years experience leading IT teams

and coordinating mass production
and assembly of robotics products
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ROBOTICS

Carlos Gnecco
COO

+8 years experience leading
operational teams in the construction
sector. Master of Innovation and
Entrepreneurship - 2023

Universidad de
COLOR los Andes

Alejandro Naranjo
CTO

+3 years experience developing Al
solutions for robotics products.
Senior machine learning algorithms
developer.
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